PE3UME

VY oBoM paay hemo y KpaTKUM LpTaMa MOKYIIATH J1a YKaKEMO Ha 1ojaM (ppaHIIU3uHTa Kao
MIOCJIOBHOT KOHIIETITA, KOJU j€ y CBETY 3aJIlbMX HEKOJIMKO TOJMHA y BEIHKO] ekcraH3uju. Jahemo
KpaTak OCBPT Ha TpeHyTHO crame y CpOuju, ykasatu Ha mpobieme, Kao M Ha MEPCHEKTHUBE
pa3Boja 1 naseer mupewa ¢ppanmmusuira y Cpouju. Y CpOuju moctoju BpJio BETUKH UHTEpEC 3a
yBohemwe (hpaHIIN3MHTA KOJI TO3HATUX TProBaykux Kyha 3a KOHBep3Hjy mocrojehux TproBuHa y
(bpaHmM3e U AeTMMUYHO 32 HACTAjalbeé HOBHUX IMMOCEOHUX TPrOBUHA - (hpaHIIN3A.

Kibyune peun: paHIIM3HHT, 1aBanall (paHmm3e, npumanal GpaHimse , Npeay3eTHUIITBO,
pa3Boj mpenyseha.

ABSTRACT

In this paper we will briefly try to show the concept of franchising as a business concept
that has grown enormously in the world during the last few years. We will give a brief overview
of the current situation in Serbia, highlighting the problems and prospects of further expansion
and development of franchising in Serbia. In Serbia, there is keen interest for the introduction of
franchising at famous trading houses for the conversion of existing stores into franchises, and in
part for the creation of new special stores - franchises.
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